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Mclntosh County Deputy Rickie Kubiak survives a rollover wreck when responding to a
call at Hanna. He sustained only minor cuts and bruising, reported Sheriff Kevin Ledbetter.
Oklahoma Highway Patrol Trooper Trey Downum checks out the vehicle's registration.

Photo by DONNNA PEARCE, The Eufaula Indian Journal, Jan. 27, 201 |

JANUARY 2011 DAILY WINNER:

BRANDON NERRIS, Lawion Constitution

JANUARY 2011 WEEKLY WINNER:

DONNA PEARCE, The Eufaula Indian Journal
Enter and Win a $100 Check from OGE Energy Corp.!

1. To be eligible for the contest, photographers must be staff members of an OPA member newspaper and
photos must have been published.

. Send your photo in electronic format (TIF or JPG, 200 dpi or higher) to Photos@OkPress.com.
Photographers may enter one photo per month.

Include name of photographer, name of newspaper, photo cutline and date photo was published.

All entries for the previous month must arrive at the OPA office by the 15th of the month. Winners will
Eisenhower High School’s Dominique Perkins, right, takes a charge from MacArthur's receive $100, a Certificate of Achievement and the photo will be published in The Oklahoma Publisher.
Darius Graham during their intracity matchup. The Eagles won, 63-41, on the back of a Sweepstakes winners will receive $250, a plague and have the photo published in The Publisher.

16-3 run that stretched from the first quarter to the second. VIEW ALL WINNING PHOTOS AT WWW.OKPRESS.COM/OGE-PHOTO-CONTEST
Photo by BRANDON NERRIS, The Lawton Constitution, Jan. 19, 201 |
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THANK
YOU

to the following individuals and
organizations for their recent
donations to the Oklahoma
Newspaper Foundation:

In memory of Larry Wade:
JIM AND BECKY MAYO
JOE AND CAROLYN MCBRIDE
ANDY AND KAREN RIEGER
THE HENNESSEY CLIPPER

A donation to the Oklahoma
Newspaper Foundation will support
its efforts to improve the state’s
newspaper industry

and quality of journalism.

ONF’s programs include training

and education for professional
journalists, scholarship and internship
programs for journalism students, and
Newspaper in Education efforts.

ONEF relies on donations and memorial
contributions to fund these programs.

If you would like to make a donation,
please send a check to:

OKLAHOMA
NEWSPAPER
FOUNDATION

3601 N. Lincoln Blvd.
Oklahoma City, OK 73105

BRIEFS

THE OKLAHOMAN’s 2010 college and
high school football preview section has
been judged as one of the nation’s best
newspaper sports special sections.

“It’s better to receive,” a section tied
to the theme of why there’s never been a
better time to be a receiver in Oklahoma,
placed among the top 10 special sections
in the 75,001-175,000 circulation category
in the Associated Press Sports Editors
contest.

Other Top 10 special sections were
produced by the Birmingham (Ala.) News,
Des Moines (lowa) Register, Mobile
(Ala.) Press-Register, New Orleans Times-
Picayune, Omaha (Neb.) World-Herald,
Raleigh (N.C.) News and Observer, Syr-
acuse (N.Y.) Post-Standard, The State
(Columbia, S.C.) and the Times of North-
west Indiana (Munster, Ind.)

The Oklahoman also earned Top 20
honors in daily sections for 2010.

EDMOND LIFE & LEISURE recently received
the Bank of Oklahoma Small Business of
the Year Award for 2010.

The award was presented in February
at the Edmond Area Chamber of Com-
merce’s Annual Awards Banquet.

Edmond Life & Leisure has been in
business since 2000 and has been a mem-
ber of the chamber since that time.

THE 2011 MCMA CONFERENCE will be held
at the Embassy Suites in Rogers, Ark., on
April 14-16. For more information about
the event, visit www.midwestcirculation.
com. In addition to postal updates, other
sessions include paywalls for online
content, ABC updates, legal matters and
audience building.

Get started for

10

per month
per user!

309.690.5385 | recas@multiad.com

Never miss a sales opportunity

AGAIN.

Get the co-op info you need to
sell your advertiser through
- your smartphone.

Show them the ad dollars and
options available to them—
on the spot!

Multind

multiad.com/recas

Broken Arrow school
audit remains closed

State Attorney General Scott Pruitt
plans to withhold the results of an audit
of Broken Arrow Public schools.

Pruitt claims this is due to the audit
being part of an ongoing investigation.

Pruitt’s spokeswoman said in an
e-mail to the Tulsa World that they
believe they are within the confines
of the Open Records Act because the
audit is considered a “litigation file or
investigatory report.”

Oklahoma State University Associ-
ate Professor Joey Senat, also of Free-
dom of Information Oklahoma, claims
that this defense is simply exploiting a
loophole in the law.

“I’'m seeing a lot of this where
government officials are using open
government laws to delay or keep infor-
mation from the public,” he told the
Tulsa World.

The audit in question stems from
infighting between former Superinten-
dent Jim Sisney and Broken Arrow
school board members.

Former Attorney General Drew
Edmondson commissioned the audit
to investigate possible inappropriate
procurement practices and other allega-
tions of possible misconduct.

Sisney filed a defamation lawsuit
against three Broken Arrow school
board members, who happened to own
a local heating-and-air-conditioning
company called Air Assurance, in Sep-
tember of 2008.

One month after Sisney filed suit,
he was fired. Sisney claimed it was
because he questioned the relationship
between the school district and Air
Assurance.

The school board claims Sisney
demeaned and humiliated his staff
members, made derogatory remarks
about current and former employees
and board members, and made false
accusations regarding a district vendor
and its billing practices.

The case is still currently proceeding
against the three board members. How-
ever Sisney has dropped Air Assurance
from his lawsuit.

There is still an ongoing investiga-
tion into alleged wrongdoings in the
Broken Arrow school district.
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firrowhead Golf Course
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& THROUGH THE'WO0ODS
With seven distin(fi-\i; courses across the most di\)ersé terrain in the nation, Oklahoma State Park Golf Courses are both challenging

and stunning. Whether driving over canyons or through fairways surrounded by tall pines, you'll find each course has its own unique

characteristics. All courses are open to the public, all at an incredible value.
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“Cedar (reek was named Oklahoma's Top Municipal Course in 2009 by Golf Digest.”

OKIAHOMA

§66.602.60LF (4653) STATE PARKS OklahomaParks.com
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Postal Notes

by BILL NEWELL, OPA POSTAL CONSULTANT

Whether the use of simplified address-
ing to city routes was available to peri-
odicals has been confusing. Since the
announcement in December 2010 to
make available simplified addressing to
city routes, it was understood it would
include periodicals.

However, since then it has gone back
and forth between available and not
available. Finally the question has been
resolved and was posted in the Postal
Bulletin dated February 24, 2011. The
decision will be reflected in the June
2011 Domestic Mail Manual (DMM).
Big thanks go to the National Newspaper
Association (NNA) and other parties for
their efforts in making this option avail-
able.

Simplified addressing available

APRIL 17 RATE CHANGE

Effective April 17, postage rates will
be adjusted at or below the rate of infla-
tion as measured by the CPI. The overall
increase is capped at 1.741 per cent.

As an example of the impact on peri-
odicals, your Oklahoma Publisher’s rates
will go up 1.31 percent for in-county and
1.37 percent for out-of-county resulting
in an overall increase of 1.36 percent.

If you wish to manually calculate your
increase in advance, go to pe.usps.gov.
You will see the new rates on the left
side and you can print out a new postage
statement (PS-3541).

If you have questions or comments,
please feel free to contact me at bnewell@
okpress.com or by phone at 405-590-
8616.

By BEN BLACKSTOCK

Former OPA attorney Jerry Sokolosky
has written a novel!

Politics, Money and Drugs will grab
your attention because it’s about the drug
war from New Mexico to Washington
and South America.

To purchase the book, go to www.pol-
iticsmoneyanddrugs.com. It downloads
there for $8, but is not available in ink.
I've read it twice; it is that good.

The story stars a bilingual kid in New
Mexico who becomes a DEA agent in
South America.

The story gripped me with its money

Former OPA aftorney debus first novel

buying intrigues all the way to congress.
It all collides when effort is made to
legalize drugs.

If you have ever considered legalizing
drugs, this is a must read. Besides, Jerry
wrote it.

For myself, I suspect part of these
stories are true.

OPA has only had three lawyers in 57
years. Jerry served OPA well for more
than 20 years between Wayne Quinlan
and Mike Minnis. Jerry created the Legal
Services Plan (LSP) and is still the Gen-
eral Counsel for OPA Members-Employ-
ees Benefit Trust. (OPAMERBT).

“METRO 2010

100 Years of Moneymaking Creative Content & Innovation

R ) D
il
YEARS OF MONEYMAKING
CREATIVE CONTENT & INNOVATION

1910 - 2010

Mention this ad and get $100

off a new subscription to one

of the following Metro services:
METRO NEWSPAPER SERVICE
CLASSIFIED DYNAMICS

SALES SPECTACULARS

METRO iNTERACTIVE AD DESIGNER
ONLINE SPECIAL SECTIONS MICROSITES

MAKE MONEY WITH METRO’S FAMILY OF CREATIVE SERVICES & RESOURCES
METROCREATIVECONNECTION.COM

800.223.1600 SERVICE@METRO-EMAIL.COM

Simplified addressing on city routes
makes it easier fo reach local customers

The U.S. Postal Service has simplified
the process for sending saturation mailers
to potential customers.

On Jan. 2, the U.S. Postal Service began
allowing simplified addressing for satura-
tion flats and irregular parcels delivered
by letter carriers or to PO boxes located
within Post Offices with city delivery
service.

Mailers that want their mailing to go to
all active deliveries, both residential and
business, on any designated city route, can
now address saturation mailings simply to
“Postal Customer” along with city, state
and ZIP code.

This enhancement eliminates the need
to maintain an updated database of deliv-
ery-sequenced specific addresses.

Mailers using the simplified address
format on pieces of mail for city delivery
must obtain address information only from
the Delivery Statistics File, available in
one of these three ways.

1. There is an entire website dedicated
to this new Simplified Mailing Process.
It was developed by the Postal Service to
assist and inform mailers with saturation
mailings using simplified addresses.

Go to usps.com/promotions/simplifie-
daddressing.htm, then click on “find routes
and stats for active households.”

2. You can order the Delivery Statistic
File, which contains delivery statistics for
all rural, city carrier and highway contract
routes as well as general delivery units and
Post Office Box Sections.

The database is available on CD for the
entire nation. Call National Customer Sup-
port Center at 800-238-3159.

3. You can also order the Address Infor-
mation System on an interactive CD that
provides delivery statistics retrieval and
other AIS products. Contact the National
Support Center for information on prices

and ordering, or complete the order form
available at usps.com/ncsc.

If you’ve always wanted to reach more
local customers without complications and
at low cost, simplified addressing for satu-
ration mailings may provide just what you
need.

For more information, refer to Postal
Bulletin 22300, published Dec. 16, 2010,
and available online at: usps.com/cpi/ftp/
bulletin/2010/pb22300/html/welcome.
htm.

e e e e i e e ECRWSS‘”**

Postal Customer
City, State 5-Digit ZIP Code

ke ik ok HEC Rwsskﬁm

Residential Customer
City, State 5-Digit ZIP Code

SR AR Rk e gEchssurﬂl

PO Box Holder
City, State 5-Digit ZIP Code

Use the format below for mail drop-
shipped to Post Offices serving your
target area.

kR

‘**‘*“ECRWSS*‘**

Local
Postal Customer

All mailpieces must contain the ECRWSS
marking in the address area as displayed

above or within the permit indicia.

" LEGAL ADVICE

as IS jUst one of the benefits of being a member of the Oklahoma Press
& Association’s Legal Services Plan. Remove the worry of needing
professional advice by enrolling today. For more information contact;

OKLAHOMA PRESS ASSOCIATION'S

LEGAL SERVICES PLAN
1-888-815-2672 or 405-499-0020
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computer notes

from the road
by WILMA MELOT

I've had dreams of driving down the
road, talking to my computer and having
this column written when I got home. Now
it seems possible.

Nuance is the company that makes
Dragon Naturally Speaking. This com-
pany makes all kinds of speech recogni-
tion software that call centers use. Doctors
use it for dictation and it has many other
applications.

Dragon Naturally Speaking has been
around for a while. Like OCR (where a
scanner turns text into editable text files) it
had to evolve over time and is now a really
good piece of software, compared to a few
years ago.

With Dragon, typing can be up to seven

This is a list of a few old tricks we used
to use with very low-resolution photos.

Back when digital cameras were new,
the trick was to get them to look good in
the paper. The photos had visible pixels
that translated into blurry photos in the
newspaper. Nowadays, we get low-resolu-
tion phone photos submitted to the paper
on a regular basis.

See if some of these tricks work to get
the most out of a low resolution photo.

you open the photo. Use the bicubic
smoother for this method since it will
be necessary to enlarge the photo. It
does add a slight blur to the photo, but
the next few steps will fix that.

2. Go ahead and correct the photo for the
paper as usual, but save the unsharp
mask for now and don’t go to CMYK
yet.

3. On the way to CMYK we are going to
select a little used format called “Lab
Color.” It is under Image > Mode > Lab
color. Open at the channels palette to
see the channels for this mode. Notice
a Lightness, A and B channel. Look at
the A and B channel to see which one
has the most noise. Select this channel

times faster with 99 percent accuracy with-
out spelling mistakes. Sound good to me.

It is smart software so it takes a reliable,
fast computer to use it. The $99.99 Dragon
Home 11 is the basic software that controls
many applications.

You will want a 1.8 Intel Dual Core
or equivalent AMD processor with 2 MB
of processor cache. Two GB of RAM is
recommended, but up to 4 GB of RAM is
better if the computer uses Vista or Win-
dows 7.

It works on either 32- or 64-bit com-
puters, Internet Explorer 6 or higher and a
good sound card with 16-bit recording. The
box comes with a noise-canceling headset
and a microphone that works very well.
The $199.99 version lets you completely
control the computer without touching the
mouse.

For the Mac, they have Dragon Dictate
at $199.99. It needs an Intel-based Mac
with 10.6 Snow Leopard or later.

by clicking the little eye next to the
channel’s picture and go to Filter > Blur
> Gaussian Blur. Use a low number (1
to 2). Lab color is the color model that
the human eye can see and is device-
independent.

4, Go to CMYK and then use an
unsharp mask on the photo.
Note: It is a balancing act between

1. Try making the resolution larger as || |id@ """

~Z| the blur and the
" | sharpening to get
the effect that runs

well in the paper.
Look for hard pix-

2 els that look vis-

ible in the channel that is being blurred
in actual pixels view. Use the unsharp
mask to bring back a crisp looking
image.

These photos should N0t g wimameter : e

Voice recognition software is becoming a reality

I installed the program last month on
a PC with Windows 7 that cost less than
$500 — with all of the aforementioned
specs.

I recommend ordering the box instead
of downloading so you get the headset and
microphone.

The software is easy to train. It will
understand a new user’s voice in just a
few minutes. It involves reading a text file,
provided by Nuance, to the computer and
correcting it when it does not understand
what is said. Then, begin working. If the
computer gets something wrong, just cor-
rect it; it learns from its mistakes. It keeps
a file for your voice that should be backed
up every few weeks.

Users can create several different pro-
files on the program, so a number of
employees could use the same computer to
get their work done faster. It’s best used in
a quiet office, if possible.

Tips for improving quality of low-resolution photos

It also does basic correction, “for screen
viewing” and lets you post directly to Face-
book and other sites. Its red eye feature
works very well and it has an auto detect
feature that works without much effort.
It now even find GPS coordinates for the
location of your photo, if given the data.
The export feature is good for backing up
files to a burn folder, DVDs or CDs.

iPhotos is a good tool for organizing
photos, but has one small flaw in my book.
After a photo is imported into iPhoto, it
creates a copy of your photos in a library
folder on your hard drive. Even if the
original photo is deleted from iPhoto, a
thumbnail could still be lurking on your
drive. They don’t show up in a folder on
your drive, so try this: Do a search for
recently imported photos. At the bottom

res i |zm iPhoto Library (] Originals + [] 2008 + [] LG Days.Gary + . baby.jpg

be enlarged in the paper
unless there is a real need. They fall apart
much faster than a good high resolution
photo from a newer camera.

IF YOU HAVEN'T CHECKED OUT the new
iPhoto lately, it’s much improved. It now
does face recognition so you can quickly
sort through all your photos to find a
particular person.

of the search window will be a string of
folders leading you to the file. Open one
of these folders right from the find file to
view a wealth of files from the past that
you can delete.

These files are hard to get to just by
looking in your pictures folder, as they are
hidden and only the iPhoto icon shows.

XP to Windows 7

Many newspapers recently received
their first Windows 7 computers. It has
left some employees looking for the old-
style views in control panels or the detail
views in Windows Explorer.

Many new users, including me, have
to look this one up when learning Win-
dows 7. When you go to Start>Control
Panel looking for the nice icons we were
used to from XP, all you find are some
URL-looking lines that lead you to other
pages with lots to read and no icons.
Being a Mac user, I missed my icons.

To fix this, go to View By: > Large
Icons (in the upper left hand corner of
the window).

To see details on a directory, look
under a little icon in the upper left-hand
corner. It looks like some lines with a
drop-down menu next to it. The drop-
down menu allows you to change the
views of your directories.

Mac mail memory

Here’s something else I had trouble
finding an answer to — and the Help
Menu was no help at all! Have you ever
typed the wrong e-mail address into Mac
mail, and the next time you type the
person’s name, the wrong e-mail address
comes up?

That’s because the auto remember
feature we all love remembered that
wrong e-mail. To get rid of the wrong
one, look carefully at the name after it’s
entered in the address line. There’s a tiny
drop-down arrow next to the name that
lets you delete the wrong address from
the system.

Keyboard covers

I'm an advocate for keyboard cov-
ers. I’ve seen many a laptop sent in for
repair due to a little bit of liquid that was
spilled on the keyboard.

Look at your local computer store
or on Amazon for this product. They’re
inexpensive and work well.

OPA CoMmPUTER CONSULTANT WILMA MELOT’S COLUMN BROUGHT TO YOU BY THE OKLAHOMA ADVERTISING NETWORK (OAN).

FOR MORE INFORMATION ON THE OAN PROGRAM, CONTACT OKLAHOMA PRESS SERVICE AT (405) 499-0020.
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Great feature writing can help energize your readership

Clark’s Critique

BY TERRY CLARK, Journalism Professor,
University of Central Oklahoma
TClark@uco.edu

Once upon a time, there was a traveling
storyteller who watched in dismay as his
audiences gradually diminished as they
just quit listening.

At first, he didn’t really notice, but then
the yawns started bothering him and fewer
and fewer people showed up.

He didn’t understand it, because he
was telling the same stories that he had for
years. In fact, when he first became popu-
lar, it was because he had traveled widely
and worked with many different people,
and as he lived longer, he found they all
had stories to tell of interest to everyone.

He noticed he was at his happiest when
sitting down with a group of people and
listening to them. Since he was a good
listener and observer of people, he took in
lots of small details about the people he
worked with as well as their stories. When
he’d arrive at another location, he loved
sharing those stories with another group,
and they soaked them up because he
was so good with detail and showing the
human side of other people with all their
successes and problems, humor and grief.

That’s what led him to become a full-
time storyteller, and he soon was so suc-
cessful that all he had time for was going
from one engagement to another, repeating
the same old stories over and over. He no
longer had time to sit down and enjoy
being with people and listening to them.

His declining popularity depressed him,
as he lost his enthusiasm for storytelling,
and he became increasingly monotone
and long-winded. And the crowds grew
smaller.

At first, he blamed all the new elec-
tronic gadgets that were attracting people’s
attention, and then he blamed the younger
generation for its apathy, and then he
blamed their parents, and then he blamed
their lack of education, and then he blamed
the economy.

One day he was sitting glumly in a
dark bar, complaining to someone next to
him. Finally the person got up to leave. “I
can’t take it any more,” he said. “I heard
you years ago, and you were excited and
enthusiastic and you told stories that were
fresh and interesting. All you’ve done is
sit here for hours and say the same thing

Southeast Times

-,
|25¢: COVERING NEWS IN McCURTAIN COUNTY oy
P bt it 1 i ot et s, L i Ut
110 5. Grwrad, fslabind, 0% 747545 + (RS AP0, Fur 206370 + vl Venie o riantinet
FTALUME 28, KUMBER 33 EINGLE DO 280 W0 FAGES  FRIGAY, FENEUARY I3, 11

Beavers Bend:

Ringold Woman Killed In Pushmataha County

S senate sings praises of “Swing Low,
Sweal Chariot” a5 state gospel song
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Drought prompts wildfire
warnings, burn bans

Topical and attention grabbing headlines and design from around the state.

over and over. Not once have you told an
interesting story.” And he walked out.

HOW LONG SINCE YOU'VE GONE OUT and
talked to your readers, and listened to them
tell their stories, and then put them in the
paper?

Written any feature stories recently, or
news stories that emphasize people? Not
the dry news items that you can do from
press releases, or from making phone calls,
or sitting in long government meetings, or
getting information from e-mails or facts

from Google — but people stories that
come from eye contact and voice inflec-
tion and being there as a witness.

Feature stories are asking for a date
with your readers, dates that are interest-
ing and successful, not the same old stuff
over and over.

Formula: 1. catch their attention, 2. ask
for the date, 3. go on the date, 4. goodnight
kiss.

1. CATCH THEIR ATTENTION. Start with an

interesting lead that emphasizes people.

Here’s part of one from Bryan Painter
of The Oklahoman, one of the best
writers in the state: “The pastor, stand-
ing in a sawdust-covered livestock sale
ring, makes references to rodeo cham-
pions Billy Etbaur, Ty Murray and
Allen Back, Matthew 5:6 and doing
chores before church, all in the span of
about 20 minutes.

“The bleating of a goat can be heard
from the adjacent sale barn.....”

Hooked yet? Want to keep reading?
2. ASK FOR THE DATE - tell us what the

story is about (This is essentially a
WWWWH standard news lead softened
a little): “Welcome to the sights and
sounds of Sunday morning at the Cross
Brand Cowboy church....”

3. GO ON THE DATE. Tell the rest of the
story, including quotes from key peo-
ple, some description, other informa-
tion. But as with a date, choose a plan
carefully, and don’t bore your date with
haphazard and long-winded conversa-
tion.

4. SAVE SOMETHING for a goodnight kiss
to leave a sweet taste in the reader’s
mouth and mind. Usually a good quote
will do: Bryan’s concluding paragraph:
“Now that’s grace.”

Like most good storytellers, Bryan
didn’t put the entire contents of his
notebook in to bore his readers or put
them to sleep. Nobody likes long ser-
mons or windy articles, either. Instead,
he selected the best parts, and then
paid attention to organizing the story to
attract and keep readers’ attention. You
can tell he had fun writing this, and so
can his readers.

LOOKIN’EM OVER: I love a newspaper that
stands for something. Those that do not fit
a description I often hear from younger
people: “They’re boring.” So this is a
salute to the Southeast Times of Idabel,
and its coverage of a legislator’s plan
to sell state parks. Headline: “Beaver’s
Bend: Private Park for the Rich?” with
the subhead: “Playground for wealthy
Republicans — No Pickups Allowed!”

I don’t care if you agree or not, but this
paper demands to be read, in the best and
long rambunctious heritage of American
journalism.

Trends your neighbors are reporting
that you should consider — the drought

Continued on Page 15
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By MICHAEL MINNIS, OPA ATTORNEY

" Oklahoma has legisla-
tively created a journalist
privilege that applies to any
“state proceeding” (12 O.S.
§ 2506).

Federal courts in Oklaho-
ma have also recognized a First Amend-
ment reporter’s privilege [Silkwood v.
Kerr-McGee Corp., 563 F.2d 433, 438
(10th Cir. Okla 1977)].

A recent decision by the District of
Columbia federal court recognized the
broad scope of the reporter’s First Amend-
ment privilege.

In the D.C. case, a reporter witnessed
events relevant to the plaintiff’s lawsuit.
The reporter’s observations were pub-
lished in a newspaper.

Reporters’ privilege protects published information

Nonetheless, the reporter moved to
quash the plaintiff’s subpoena seeking
the reporter’s testimony about what he
observed.

The D.C. court explained that fed-
eral courts “have recognized a qualified
privilege under the First Amendment for
reporters to protect them from compelled
disclosure of information which they have
obtained as part of their news gathering
role.” Even so, the reporter’s privilege is
not absolute and “may be abrogated upon
a sufficient showing by a party seeking
the information.”

The court said that a “reporter’s privi-
lege does not dissolve, ... when a litigant
seeks non-confidential information.”

The test for overcoming the journalist

privilege has two prongs. “First, the court
must evaluate the litigant’s need for the
information.

“Second, the court must consider
whether the parties seeking the informa-
tion have exhausted all reasonable avail-
able alternative sources.”

In construing the facts of the case,
the court found that the reporter’s testi-
mony “goes to the heart of the plaintiff’s
claim.”

Nevertheless, the court granted the
reporter’s motion to quash because the
plaintiff had failed to demonstrate “that he
exhausted alternate sources for the infor-
mation he seeks from the reporter.”

Clark’s Critique

Continued from Page 14
may be a major news story later this year —
already affecting 22 counties.

Lawton Constitution, Josh Rouse
reporting. Headline: “Will it ever rain?”
Several newspapers reported on the result-
ing burn ban and drought: Mangum Star
News, Grove Sun, Hugo Daily News,
Guthrie News Leader, Purcell Register,
Perkins Journal, Garvin County News
Star, Davis News. I’'m sure I missed some.
Talk to the extension office and farmers
about what this is going to do to wheat and
other crops.

Everybody should have done a story
about the census. Did you see that the
Native American Times headlined, “His-
panics outnumber Indians in Oklahoma”?
There’s a story for everyone.

Journalism Hall of Fame
sets luncheon for May 13

Invitations for the annual Oklahoma
Journalism Hall of Fame ceremony will
be sent out in early April.

The Hall of Fame will be held May
13 this year because of scheduling con-
flicts, said Dr. Terry Clark, director of
the Journalism Hall of Fame. Reserva-
tions must be made by May 6.

The ceremony will be held on the
campus of the University of Central
Oklahoma in Edmond.

For tickets, e-mail Clark at tclark@
uco.edu.

Joe Malan of the Enid News & Eagle
approached the story trying to make it per-
tinent to readers. Headline: “2010 census
date released...now what?”

Another story you could localize and
it would be read by everybody in your
schools, reported by Jason McPherson and
John Hruby of the Marlow Review and
Kevin Kerr of the Duncan Banner. The
Marlow school superintendent filed suit
against a woman for comments she posted
on Facebook.

Home schooling is popular in this state.
Loads of stories here. The Granite Enter-
prise reported “More teaching at home.”
The Shidler Review carries a front page
photo of perhaps the earliest tornado in the
state, in its March 3 issue.

The economy and politics — two strong
headlines on Donna Pearce stories in the
Eufaula Indian Journal: “Oklahoma fac-
ing tough times,” and on the budget,
“Where would you cut?”

The Marietta Monitor reporting on
pothole problems. Headline: “Where the
rubber meets the road.” I saw lots of sto-
ries about 10-digit phone numbers. Best
head was in the Cushing Citizen: “123-
456-7890” over a subhead “New dialing
becomes mandatory in the 918.”

A PERSONAL NOTE ABOUT LARRY WADE. 1
first met him when he was OPA president
in the early *70s, and he showed up at the
Waurika News-Democrat, just visiting,
showing concern for his members. That
was so important, and so like him.

As an avid supporter of OU, he was
always interested and supportive of what
we were doing at UCO.

I last talked with him a few weeks ago,
getting information. He is being inducted
into the Oklahoma Journalism Hall of
Fame on May 13.

Oklahoma journalism and OPA have
lost a great benefactor.
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CONGRATULATIONS TO THE JANUARY 2011 CONTEST WINNERS

Column:

KIM
POINDEXTER

Tahlequah Daily Press

((ontes

mMner’s

Editorial:

JEFF
KALEY

The Duncan Banner

JANUARY 2011 EDITORIAL WINNER JEFF KALEY, THE DUNCAN BANNER

Hard times are when we most need the arts

Obviously, budget cutting is a key factor in continuing to
get a handle on the economic mess in the USofA, and paring
down has to happen at the federal, state and local levels.

At the local level, what’s sad and frustrating — even
counterproductive — is part of the budget-cutting in public
education will come from slicing the arts from school cur-
riculums. It’s already happening in school districts around
Oklahoma, in part because there’s a public mindset the arts
aren’t really essential to the education experience.

That’s why every time there’s an economic meltdown
that requires school budget cuts, one of the first things
whittled down is funding for band and vocal music courses,
art classes and drama clubs. Over the past two decades, many
state school districts simply stopped offering those courses or
extracurricular activities.

Our kids need those outlets and conduits for self-expres-
sion. And think about it a moment: If we are to strengthen the
economy, find ways to avoid riding a financial rollercoaster
in the future and make progress in society at many levels, we
need creative ideas from people who can think outside the
box.

Since ancient humans fashioned flutes from hollow reeds
and discovered their vocal cords could produce a pleasant
tone that soothed their emotions and stimulated thought, the
arts have nourished creativity.

As funding is sliced in public education and in the public
square, here’s the conundrum: At a time we most need
creative stimulation, we’re going to cut back on the arts.

It seems self-defeating. It also seems shortsighted that, in
the past week, 165 conservative members of the U.S. Con-
gress — predominantly Republicans — called for the termi-
nation of the National Endowment for the Arts and key arts
education programs at the U.S. Department of Education.

The National Endowment for the Arts has been a target of
conservatives for years. A reason for that, I think, is conser-
vative culture warriors can’t get past what I call the “Serrano
Hang-up.”

In the late 1980s, Andres Serrano triggered a public furor.
The National Endowment helped finance a show by the artist
that included pieces many found objectionable, including a
photo of a crucifix in urine.

Serrano’s photo became the poster child of depravity to

folks offended by such art or who oppose government subsi-
dies for the arts, even though “government” was underwriting
the arts long before the Medicis and other politically-power-
ful families funded The Renaissance.

However, those with an ideological objection to the
National Endowment conveniently ignore the fact only a
small percentage of NEA funds go to the Serranos and Robert
Mapplethorpes of the arts world.

A preponderance of NEA funding goes to partnering with
community arts councils, youth arts projects and education,
cultural events that bind communities together, museums and
galleries and subsidizing artisans whose work doesn’t offend
most reasonable folks.

Sure, there are times I’ve questioned the NEA’s decision-
making; wondered about the artistic value of some funded
projects. And it does seem the NEA has supported some proj-
ects that make you think, “Why this?”

But the arts should take us to some extremes, challenge
us and present eclectic viewpoints. By their nature, the arts
involve free expression, and free expression —even if it’s
tasteless — sustains a free society.

And in the overall picture, the Serranos and Mappletho-
rpes are the exceptions in NEA funding, not the rule.

Something else conservatives ignore while waging culture
war on the National Endowment for the Arts: Although tax-
payers help foot the bill, the NEA gives back to the economy.

Bob Lynch, president and CEO of Americans for the Arts,
says the arts support around 5.7 million jobs in the United
States, and those jobs generate about $30 billion in taxes.
Nearly $13 billion of that tax money goes back into the fed-
eral government.

For every $1 the NEA seems to use frivolously by fund-
ing the Serranos and Mapplethorpes, there’s $1,000 spent
on arts programs most would agree benefit our culture and
economy.

You’d think conservative capitalists would consider that
type of return a good investment.
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